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Area OES
Highly structured IAM, strong price
~ - [+ - 0,
Europe = 60-65% EESEY competition, ageing fleet
. High influence of dealers, but solid IAM
~ - [ - 0, 1
North America = 55-60% 1LY outside recent vehicles
. . High price sensitivity, IAM dominance,
~ _709, 2O ’
Latin America %= 65-70% [ElEEEY/) ageing Fleet
. . Heterogeneous: strong OES in urban China,
= _600% -459
Asia (excluding Japan) SRS/ 40-45% AAM dominant elsewhere
Very powerful manufacturer networks
~ - o, - 0,
Japan = 50-55% BEEEF7) and high loyalty
Middle East & Africa TR 30-35% IAM dominant, parallel imports, low OEM
network density
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Region Estimated market share
Asia-Pacific (APAC) 40-45%
North America 25-30%
Europe 25-30%
Latin America 6-8%
Middle East-Africa (MEA) 6-8%
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Region Share of e-commerce
Asia-Pacific (APAC)
North America
Europe

Latin America

Middle East-Africa
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